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Google IT Support Certificate
5 courses
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Troubleshooting Customer support Networking

System administration Operating systems Security

Course 1 Guide: Technical Support Fundamentals



Course 2 Guide: The Bits and Bytes of Computer Networking

Course 3 Guide: Operating Systems and You: Becoming a Power User
Course 4 Guide: System Administration and IT Infrastructure Services
Course 5 Guide: IT Security: Defense Against the Digital Dark Arts



Google Data Analytics Certificate
8 courses .
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Finding patterns Coding Visualizing

Analyzing Planning Ssharing

Course 1 Guide: Foundations: Data, Data, Everywhere

Course 2 Guide: Ask Questions to Make Data-Driven Decisions

Course 3 Guide: Prepare Data for Exploration

Course 4 Guide: Process Data From Dirty to Clean

Course 5 Guide: Analyze Data to Answer Questions

Course 6 Guide: Share Data Through the Art of Visualization

Course 7 Guide: Data Analysis with R Programming

Course 8 Guide: Google Data Analytics Capstone: Complete a Case Study

Google Digital Marketing & E-commerce Certificate

7/ courses .
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Course 1 Guide: Foundations of digital marketing and e-commerce
Course 2 Guide: Attract and engage customers

Course 3 Guide: Social media marketing and advertising

Course 4 Guide: Email marketing

Course 5 Guide: Marketing analytics and measurement



Course 6 Guide: E-commerce - sell online
Course 7 Guide: E-commerce - reach customers
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Google Career Certificate (Link)

Educator Guides

Google IT Support Professional Certificate

Google IT Support Get Started Guide

Course 1 Guide: Technical Support Fundamentals

Course 2 Guide: The Bits and Bytes of Computer Networking

Course 3 Guide: Operating Systems and You: Becoming a Power User
Course 4 Guide: System Administration and IT Infrastructure Services
Course 5 Guide: IT Security: Defense Against the Digital Dark Arts

Google Data Analytics Professional Certificate

Google Data Analytics Getting Started Guide

Course 1 Guide: Foundations: Data, Data, Everywhere

Course 2 Guide: Ask Questions to Make Data-Driven Decisions

Course 3 Guide: Prepare Data for Exploration

Course 4 Guide: Process Data From Dirty to Clean

Course 5 Guide: Analyze Data to Answer Questions

Course 6 Guide: Share Data Through the Art of Visualization

Course 7 Guide: Data Analysis with R Programming

Course 8 Guide: Google Data Analytics Capstone: Complete a Case Study

Upcoming

Google Digital Marketing Professional Certificate

1. Foundations of digital marketing and e-commerce
2. Attract and engage customers

3. Social media marketing and advertising

4. Email marketing

5. Marketing analytics and measurement

6. E-commerce - sell online

7. E-commerce - reach customers

More detail about Digital Marketing from this Link


https://grow.google/certificates/#?modal_active=none
https://docs.google.com/document/d/1T3ZnLRk0vNpYkkgwfGZ_cUWLJIm48fMPaE1_adhvFOc/edit?resourcekey=0-JQ0IuY4mIatfxt6QddOrQg#heading=h.qro65ianu8le

Google IT Support Professional Certificate

COURSE 1

Technical Support Fundamentals

This course is the first of a series that aims to prepare you for a role as an entry-level IT Support
Specialist. In this course, you'll be introduced to the world of Information Technology, or IT. You'll learn
about the different facets of Information Technology, like computer hardware, the Internet, computer
software, troubleshooting, and customer service. This course covers a wide variety of topics in IT that

are designed to give you an overview of what’s to come in this certificate program.

By the end of this course, you'll be able to:

e understand how the binary system works

e assemble a computer from scratch

e choose and install an operating system on a computer

e understand what the Internet is, how it works, and the impact it has in the modern world

e learn how applications are created and how they work under the hood of a computer
e utilize common problem-solving methodologies and soft skills in an Information Technology setting

COURSE?2

The Bits and Bytes of Computer Networking

This course is designed to provide a full overview of computer networking. We'll cover everything from
the fundamentals of modern networking technologies and protocols to an overview of the cloud to

practical applications and network troubleshooting.

By the end of this course, you'll be able to:

e describe computer networks in terms of a five-layer model

e understand all of the standard protocols involved with TCP/IP communications
e grasp powerful network troubleshooting tools and techniques

e learn network services like DNS and DHCP that help make computer networks run
e understand cloud computing, everything as a service, and cloud storage


https://www.coursera.org/learn/technical-support-fundamentals?specialization=google-it-support
https://www.coursera.org/learn/computer-networking?specialization=google-it-support

COURSE 3

Operating Systems and You: Becoming a Power User

In this course -- through a combination of video lectures, demonstrations, and hands-on practice -- you'll
learn about the main components of an operating system and how to perform critical tasks like

managing software and users, and configuring hardware.

By the end of this course you'll be able to:

e navigate the Windows and Linux filesystems using a graphical user interface and command line
interpreter

e set up users, groups, and permissions for account access

e install, configure, and remove software on the Windows and Linux operating systems
e configure disk partitions and filesystems

e understand how system processes work and how to manage them

e work with system logs and remote connection tools
e utilize operating system knowledge to troubleshoot common issues in an IT Support Specialist role

COURSE 4

System Administration and IT Infrastructure Services

This course will transition you from working on a single computer to an entire fleet. Systems
administration is the field of IT that’s responsible for maintaining reliable computers systems in a
multi-user environment. In this course, you’ll learn about the infrastructure services that keep all
organizations, big and small, up and running. We'll deep dive on cloud so that you’ll understand
everything from typical cloud infrastructure setups to how to manage cloud resources. You'll also learn
how to manage and configure servers and how to use industry tools to manage computers, user
information, and user productivity. Finally, you’ll learn how to recover your organization’s IT infrastructure

in the event of a disaster.

By the end of this course you’ll be able to:

e utilize best practices for choosing hardware, vendors, and services for your organization

e understand how the most common infrastructure services that keep an organization

running work, and how to manage infrastructure servers

e understand how to make the most of the cloud for your organization

e manage an organization’s computers and users using the directory services, Active
Directory, and OpenLDAP

e choose and manage the tools that your organization will use

e backup your organization’s data and know how to recover your IT infrastructure in the case of
a disaster

e utilize systems administration knowledge to plan and improve processes for IT environments


https://www.coursera.org/learn/os-power-user?specialization=google-it-support
https://www.coursera.org/learn/system-administration-it-infrastructure-services?specialization=google-it-support

COURSE 5
IT Security: Defense against the digital dark arts

This course covers a wide variety of IT security concepts, tools, and best practices. It introduces
threats and attacks and the many ways they can show up. We’ll give you some background of
encryption algorithms and how they’re used to safeguard data. Then, we’ll dive into the three As of
information security: authentication, authorization, and accounting. We’ll also cover network security
solutions, ranging from firewalls to Wifi encryption options. The course is rounded out by putting all
these elements together into a multi-layered, in-depth security architecture, followed by

recommendations on how to integrate a culture of security into your organization or team.

At the end of this course, you'll understand:

e how various encryption algorithms and techniques work as well as their benefits and limitations.
e various authentication systems and types.

e the difference between authentication and authorization.

e how to evaluate potential risks and recommend ways to reduce risk.

e best practices for securing a network.
e how to help others to grasp security concepts and protect themselves.


https://www.coursera.org/learn/it-security?specialization=google-it-support
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https://www.coursera.org/learn/technical-support-fundamentals?specialization=google-it-support
https://www.coursera.org/learn/computer-networking?specialization=google-it-support
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https://www.coursera.org/learn/os-power-user?specialization=google-it-support
https://www.coursera.org/learn/system-administration-it-infrastructure-services?specialization=google-it-support
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https://www.coursera.org/learn/it-security?specialization=google-it-support

Google Data Analytics Professional Certificate

Foundations: Data, Data, Everywhere

This is the first course in the Google Data Analytics Certificate. These courses will equip you with the
skills you need to apply to introductory-level data analyst jobs. Organizations of all kinds need data
analysts to help them improve their processes, identify opportunities and trends, launch new products,
and make thoughtful decisions. In this course, you’ll be introduced to the world of data analytics through
hands-on curriculum developed by Google. The material shared covers plenty of key data analytics
topics, and it's designed to give you an overview of what's to come in the Google Data Analytics
Certificate. Current Google data analysts will instruct and provide you with hands-on ways to accomplish

common data analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:

- Gain an understanding of the practices and processes used by a junior or associate data analyst in
their day-to-day job.

- Learn about key analytical skills (data cleaning, data analysis, data visualization) and tools
(spreadsheets, SQL, R programming, Tableau) that you can add to your professional toolbox.

- Discover a wide variety of terms and concepts relevant to the role of a junior data analyst, such as
the data life cycle and the data analysis process.

- Evaluate the role of analytics in the data ecosystem.

- Conduct an analytical thinking self-assessment.
- Explore job opportunities available to you upon program completion, and learn about best practices in

the job search.

Ask Questions to Make Data-Driven Decisions

This is the second course in the Google Data Analytics Certificate. These courses will equip you with the
skills needed to apply to introductory-level data analyst jobs. You'll build on your understanding of the
topics that were introduced in the first Google Data Analytics Certificate course. The material will help
you learn how to ask effective questions to make data-driven decisions, while connecting with
stakeholders’ needs. Current Google data analysts will continue to instruct and provide you with

hands-on ways to accomplish common data analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:


https://www.coursera.org/learn/foundations-data?specialization=google-data-analytics
https://www.coursera.org/learn/ask-questions-make-decisions?specialization=google-data-analytics

- Learn about effective questioning techniques that can help guide analysis.

- Gain an understanding of data-driven decision-making and how data analysts present findings.

- Explore a variety of real-world business scenarios to support an understanding of questioning and
decision-making.

- Discover how and why spreadsheets are an important tool for data analysts.

- Examine the key ideas associated with structured thinking and how they can help analysts better

understand problems and develop solutions.
- Learn strategies for managing the expectations of stakeholders while establishing clear communication

with a data analytics team to achieve business objectives.

Prepare Data for Exploration

This is the third course in the Google Data Analytics Certificate. These courses will equip you with the
skills needed to apply to introductory-level data analyst jobs. As you continue to build on your
understanding of the topics from the first two courses, you'll also be introduced to new topics that will
help you gain practical data analytics skills. You'll learn how to use tools like spreadsheets and SQL to
extract and make use of the right data for your objectives and how to organize and protect your data.
Current Google data analysts will continue to instruct and provide you with hands-on ways to accomplish

common data analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:

- Find out how analysts decide which data to collect for analysis.

- Learn about structured and unstructured data, data types, and data formats.

- Discover how to identify different types of bias in data to help ensure data credibility.

- Explore how analysts use spreadsheets and SQL with databases and data sets.

- Examine open data and the relationship between and importance of data ethics and data privacy.
- Gain an understanding of how to access databases and extract, filter, and sort the data they

contain.
- Learn the best practices for organizing data and keeping it secure.

Process Data from Dirty to Clean

This is the fourth course in the Google Data Analytics Certificate. These courses will equip you with the
skills needed to apply to introductory-level data analyst jobs. In this course, you’ll continue to build your
understanding of data analytics and the concepts and tools that data analysts use in their work. You'll
learn how to check and clean your data using spreadsheets and SQL as well as how to verify and report

your data cleaning results. Current Google data analysts will continue to instruct and provide you with


https://www.coursera.org/learn/data-preparation?specialization=google-data-analytics
https://www.coursera.org/learn/process-data?specialization=google-data-analytics

hands-on ways to accomplish common data analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will be able to do the following:

- Learn how to check for data integrity.

- Discover data cleaning techniques using spreadsheets.

- Develop basic SQL queries for use on databases.

- Apply basic SQL functions for cleaning and transforming data.

- Gain an understanding of how to verify the results of cleaning data.
Explore the elements and importance of data cleaning reports.

Analyze Data to Answer Questions

This is the fifth course in the Google Data Analytics Certificate. These courses will equip you with the
skills needed to apply to introductory-level data analyst jobs. In this course, you'll explore the “analyze”
phase of the data analysis process. You'll take what you’ve learned to this point and apply it to your
analysis to make sense of the data you've collected. You'll learn how to organize and format your data
using spreadsheets and SQL to help you look at and think about your data in different ways. You'll also
find out how to perform complex calculations on your data to complete business objectives. You'll learn
how to use formulas, functions, and SQL queries as you conduct your analysis. Current Google data
analysts will continue to instruct and provide you with hands-on ways to accomplish common data

analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:

- Learn how to organize data for analysis.

- Discover the processes for formatting and adjusting data.

- Gain an understanding of how to aggregate data in spreadsheets and by using SQL.

- Use formulas and functions in spreadsheets for data calculations.
e - Learn how to complete calculations using SQL queries.

Share Data Through the Art of Visualization

This is the sixth course in the Google Data Analytics Certificate. These courses will equip you with the
skills needed to apply to introductory-level data analyst jobs. You'll learn how to visualize and present
your data findings as you complete the data analysis process. This course will show you how data

visualizations, such as visual dashboards, can help bring your data to life. You'll also explore Tableau,

a data visualization platform that will help you create effective visualizations for your presentations.


https://www.coursera.org/learn/analyze-data?specialization=google-data-analytics
https://www.coursera.org/learn/visualize-data?specialization=google-data-analytics

Current Google data analysts will continue to instruct and provide you with hands-on ways to

accomplish common data analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:

- Examine the importance of data visualization.

- Learn how to form a compelling narrative through data stories.

- Gain an understanding of how to use Tableau to create dashboards and dashboard filters.
- Discover how to use Tableau to create effective visualizations.

- Explore the principles and practices involved with effective presentations.

- Learn how to consider potential limitations associated with the data in your presentations.
e - Understand how to apply best practices to a Q&A with your audience.

Data Analysis with R Programming

This course is the seventh course in the Google Data Analytics Certificate. These courses will equip
you with the skills needed to apply to introductory-level data analyst jobs. In this course, you'll learn
about the programming language known as R. You'll find out how to use RStudio, the environment that
allows you to work with R. This course will also cover the software applications and tools that are
unique to R, such as R packages. You'll discover how R lets you clean, organize, analyze, visualize,
and report data in new and more powerful ways. Current Google data analysts will continue to instruct
and provide you with hands-on ways to accomplish common data analyst tasks with the best tools and

resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:

- Examine the benefits of using the R programming language.

- Discover how to use RStudio to apply R to your analysis.

- Explore the fundamental concepts associated with programming in R.

- Explore the contents and components of R packages including the Tidyverse package.
- Gain an understanding of dataframes and their use in R.

- Discover the options for generating visualizations in R.
e - Learn about R Markdown for documenting R programming.

Google Data Analytics Capstone: Complete a Case Study

This course is the eighth course in the Google Data Analytics Certificate. You'll have the opportunity to
complete an optional case study, which will help prepare you for the data analytics job hunt. Case

studies are commonly used by employers to assess analytical skills. For your case study, you’ll choose


https://www.coursera.org/learn/data-analysis-r?specialization=google-data-analytics
https://www.coursera.org/learn/google-data-analytics-capstone?specialization=google-data-analytics

an analytics-based scenario. You'll then ask questions, prepare, process, analyze, visualize and act on
the data from the scenario. You'll also learn other useful job hunt skills through videos with common
interview questions and responses, helpful materials to build a portfolio online, and more. Current
Google data analysts will continue to instruct and provide you with hands-on ways to accomplish

common data analyst tasks with the best tools and resources.

Learners who complete this certificate program will be equipped to apply for introductory-level jobs
as data analysts. No previous experience is necessary.

By the end of this course, you will:

- Learn the benefits and uses of case studies and portfolios in the job search.
- Explore real world job interview scenarios and common interview questions.
- Discover how case studies can be a part of the job interview process.

- Examine and consider different case study scenarios.
e - Have the chance to complete your own case study for your portfolio.
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Google Digital Marketing & E-commerce Certificate - Overview

Project summary

During the pandemic, hiring for digital marketing and e-commerce related jobs boomed as more
businesses moved online. The role of a digital marketing coordinator is to use the Internet, email,
social media, search engines, display advertising campaigns, and other online channels to help
businesses reach consumers. Similarly, an e-commerce analyst advises businesses on how to start or
grow online sales. Digital marketing and e-commerce share many of the same tools, but they use those
tools differently and their customer engagement focuses on different parts of the marketing funnel. We
can help people prepare for jobs in these related fields through an entry-level Google Career Certificate.

This certificate program is designed to help people with no college degree and no previous experience
find their first job in the fields of e-commerce and digital marketing. There are no prerequisites.

There will be seven courses in the Google E-commerce & Digital Marketing Certificate: an introductory
first course, four courses about digital marketing, and two courses about e-commerce. The learning
objectives (LOs) for each course are outlined below. Throughout this course, learners will construct
different artifacts in several modules that can be gathered into a portfolio to show potential employers in
the final module of the course.

1. Foundations of digital marketing and e-commerce

In this course, learners will be introduced to the job fields of digital marketing and e-commerce. They will
explore the job of an entry-level digital marketing coordinator and e-commerce analyst, and they will
identify the roles and functions that those jobs play within an organization. They will also get introduced
to the topics that will be covered in the program.

By the end of this course, learners will:
e Define the fields of digital marketing and e-commerce
e Explore the job responsibilities of an entry-level e-commerce analyst and digital marketing
coordinator (and similar job titles)
Identify the roles and functions that e-commerce and digital marketing play within an organization
Introduce the concept of a marketing funnel and how people in these fields work to move
customers through the funnel to drive engagement, conversion, purchasing, etc.
Understand the elements and goals of a digital marketing and e-commerce strategy
Understand the elements of advertisements, advertising goals, and advertising channels
Identify leading brands and elements that make brands successful
Define the difference between marketing goals and business goals, and understand how the two
align
e Hands-on activities: (Note that we keep hands-on “applied” activities to a minimum in Course 1
based on Behavioral Science principles and to encourage full engagement with the course before
learners get into harder material. We do include practice quizzes and graded quizzes on the
material presented.)
Short interactive activity on “data storytelling”
Short interactive activity on where actions happen in the marketing funnel
Short interactive activity on identifying the best marketing channel for your goal/situation
Based on a scenario, identify the most relevant marketing channel or tactic

o

o O O


https://grow.google/certificates/#?modal_active=none

o Low-lift hands-on activity about putting data together to tell a story
e Soft skills: Confidence, facing fears, overcoming imposter syndrome
e Tools being taught & mentioned: We don’t teach any tools in C1 per Behavioral Science
recommendation.

2. Attract and engage customers

In this course, learners will explore how to best optimize SEO, SEM, and display advertising in order to
attract and engage customers online. They will be introduced to the digital marketing funnel and explore
how customers move through the funnel, including different touchpoints where marketers can influence
customer behavior and drive engagement. They’ll learn how to increase the quality and quantity of
website traffic by understanding SEO fundamentals, such as keyword research, search engine
algorithms, and link building. They will also learn about paid search and advertising and the tactics to gain
visibility on Search Engine Results Pages (SERPs).

By the end of this course, learners will:
e Detail how to build interest among potential customers

e Apply strategies to build brand loyalty

e |dentify target personas and build target audience

e Describe a marketing funnel and the different touchpoints utilized to move customers through the
funnel

e Understand how search engines work and what drives search results

e Develop a keyword strategy

e Understand the purpose of search engine optimization (SEO) and use SEO best practices

e Explore Search Engine Results Page (SERP), algorithms, and crawlers

e Conduct an SEO audit using an analytics tool

e Define search engine marketing (SEM) and understand its purpose

e Explore Google Ads and employ Google Ads best practices

e Understand the basics of ad rank, quality score, and cost-per-click (CPC) - applying to various

search engines
Understand different types of display advertising
Hands-on activities:
o Create customer personas (Hootsuite)
o Create/improve display ads (tool agnostic)
Soft skills: Confidence, facing fears, overcoming imposter syndrome
Tools being taught: Google Search Console, Google Ads
Tools being mentioned: Baidu (Chinese search engine), Bing, Google Maps

3. Social media marketing and advertising

In this course, learners will explore social media platforms and identify the platform most appropriate for a
business need. They will learn how to create content for social media using graphic design principles for
marketers, and learn how to manage a social media presence. In addition, learners will set goals and
success metrics for social media ads.

By the end of this course, learners will:

Understand the benefits of and strategies for social media marketing

Explore target audiences for social media advertising

Understand the difference between paid, owned, earned, and organic social media marketing
Explore usage and ad formats for different social platforms



Manage a social media presence
Master the basics of content marketing strategy
Create effective content using graphic design essentials for marketers and storytelling best
practices
Practice paid social media marketing strategies to amplify messages
Use common tools (e.g., Adobe Creative Cloud/Photoshop) and content management tools (e.g.,
WordPress, HootSuite)
Measure impact of social media campaigns
Define social listening and employe social listening best practices
Build brand authority and develop customer relationships
Hands-on activities:

o ldentify core pillars of social media marketing

o Based on a given scenario, research different age groups to determine where your target
audience would be most likely to see posts
Identify posts that are on- and off-brand
Create a social media calendar for one month
Write responses to five different types of fictional customer posts
Create practice/mockups of 2 different types of social media posts for a company
Analyze performance of one month’s worth of posts and suggest a strategy for moving
forward
Soft skills: Conflict resolution, responding to criticism
Tools being taught: Twitter, Hootsuite, Canva
Tools being mentioned: Wordpress, Facebook, LinkedIn, Instagram, YouTube

o O O O O

4. Email marketing

In this course, learners will explore email marketing, including creating a strategy, executing on email
campaigns, and measuring results of those campaigns. They will also learn how to use mailing lists and
utilize automation and workflows.

By the end of this course, learners will:

Identify common types of email marketing

Create an email marketing strategy, including contact management and segmentation
Set SMART goals for email marketing

Use best practices for email writing

Test, execute, and optimize email campaigns

Measure and analyze email campaign results

Create an email mail list and clean mailing lists

Handle PII and user data in a safe way

Set up email marketing automation and workflows (e.g., MailChimp, HubSpot)
Learn best practices for drafting effective emails (communication soft skills)
Hands-on activities:

o Set SMART goals based on a scenario for your email marketing strategy
Write effective email copy and subject lines based on scenarios
Match/drag and drop types of emails with their attributes
Segment a mailing list into target audiences
Fix a broken send or a send with errors in it
Measure results of an email campaign and present to stakeholders

o O O O O



o In final module of course, learners create an email campaign for a fake company based
on a given scenario
Soft skills: Effective communication
Tools being taught: MailChimp, Constant Contact
Tools being mentioned: Google Ads, Google Trends, HubSpot

5. Marketing analytics and measurement

In this course, learners will practice measuring, managing, and analyzing campaign performance through
Google Analytics. Learners will also use media planning tools to set performance goals and adjust the
marketing budget according to insights they extract from campaign metrics.

By the end of this course, learners will:

Understand how media planning and performance goals play a large part in marketing campaigns
by helping to achieve overall marketing goals and business objectives.
Use Google Ads and Google Analytics to view metrics and adjust campaigns based on
performance metrics
Link a Google Ads account to a Google Analytics property and explain the benefits of linking
other platforms
Export metrics and data from Google Analytics to other formats like CSV, PDF, and XLSX
Evaluate the success of marketing campaigns based on return-on-investment (ROI) and
return-on-ad-spend (ROAS)
Plan and perform A/B tests to optimize marketing campaigns
Identify and describe successful outcomes for marketing campaigns
Create data visualizations of metrics and insights in spreadsheets
Create presentations for stakeholders to get buy-in for campaign adjustments or share campaign
results
Hands-on activities:
o Create a media plan based on a given scenario
o Use a template to identify and document performance goals for a given marketing
campaign example
Export data from Google Analytics
View metrics and create reports in Google Ads
Evaluate campaign metrics across platforms using Google Analytics and choose how to
allocate a marketing budget accordingly
o Analyze a data set from Google Analytics using a spreadsheet to gain insights into
performance
Inventory of change management skills
You're given an additional $50k in budget. How do you recommend your team spends it
based on performance data?
Conduct A/B test using Optimize
Link Google Ads account to new Analytics property and follow the data in the customer
cycle
o Build a presentation to present insights to stakeholders
Soft skills: Asking impact questions, analytical thinking, presentation skills
Tools being taught: Google Analytics, Google Search Console, Google Ads, Google Sheets
Tools being mentioned: Optimizely, Intellimize, HubSpot, Microsoft Excel, Google Tag Manager,
Google Optimize



6. E-commerce - sell online

In this course, learners will explore how to help businesses sell products online, including using Shopify.
They will go through the process from end-to-end: building a Shopify website, adding contact information,
creating product listings, and driving traffic to the business site.

By the end of this course, learners will:
e Define e-commerce

e Recognize the advantages of selling online

e Recognize common terms, tools, and roles in e-commerce

e Understand essential e-commerce strategies

e Initiate an e-commerce project

e Explain e-commerce stores and how they work

e Use Shopify to sell online

e Understand basic Shopify features and functionality

e Build a mock e-commerce store using Shopify

e Create contact pages for an e-commerce store

e Create product or service listings for an e-commerce store

e Design an online store using best practices to engage customers

e Describe the order fulfillment process through checkout, point of sale (POS), shipping, and
delivery

e Understand how checkout flow works

e Optimize checkout flow for customers based on data and feedback

e Differentiate what is important to monitor for a new vs. a mature e-commerce business

e Measure year-over-year (Y/Y) or quarter-over-quarter (Q/Q) comparisons using appropriate

metrics
e Evaluate data and make decisions based on findings

Suggest new merchandising based on data
Hands-on activities:
o Start thinking about/defining a brand and fill in a template
o Evaluate different e-commerce stores
o Set up an e-commerce store using Shopify (broken out across several self-review
activities)
Oversee logistics for a mock shipping scenario
Use SEO to maximize traffic to your Shopify store
Optimize a landing page to improve conversion rates
Identify key metrics for Shopify store
Suggest new SKUs and SKUs to retire based on search and performance data
e Soft skills: Communication skills, organization, customer service
e Tools being taught: Shopify
e Tools being mentioned: Woocommerce, BigCommerce, Optimizely

o O O O O

7. E-commerce - reach customers

In this course, you will determine how to reach customers online through ecommerce customer
outreach methods like advertisements and campaigns. You'll also explore specific tools to develop and
maintain client relationships. Next, you'll create a project that demonstrates your ability to deliver a
successful ecommerce product. Finally, you'll wrap up the course by building professional development
skills and including some of the artifacts created in this course in a portfolio.



By the end of this course, learners will:

Learn to use Google Ads for e-commerce
Describe the fundamentals of Google Shopping campaigns
Connect a Shopify site to Google Merchant Center for free product listings on the Google
Shopping tab
Understand ecommerce trends and seasonality
Develop client relationship management skills
Learn techniques to develop customer relationships
Learn strategies for effective questioning
Use SEO to drive qualified traffic to an e-commerce store
Complete a portfolio scenario to prepare for job interviews
Find, apply for, and prepare for interviews and jobs
Create a portfolio to present to employers
Hands-on activities:
o Plan for seasonal events
o Place a mock shopping campaign
o Place a mock ad using Google Ads
o Cumulative project for e-commerce/end of course project.
m Scenario-based
m Includes videos and readings to introduce
m Plan e-commerce strategy and activities based on given scenario, including
budget, goals, timeframe etc. (part of final module)
[Final module] Find, apply for, and prepare for interviews and jobs -- including your personal pitch,
resume, cover letters, LinkedIn, interview practice, onboarding to a new job, professionalism, etc.
o Put together a portfolio of pieces created throughout this course to present to employers
Soft skills: Presenting work and ideas, handling rejection
Tools being taught: Google Ads, Shopify, HubSpot
Tools being mentioned: Woocommerce, BigCommerce, Optimizely
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2. AIQALALAVANANAT
Tunangasil wizauasdsanstANdsz@nanaIw SEO, SEM uaslaranuuuddinatdlvangaiiafigauas

'
vva o ad o

fuaaqnaimivaaulal wanunaglasunisuusinisindutdasmenisaainfiauard1naisianeiiadau

’uAaIMe INGvAafiacasineg Miinnsaaiasusaidninasanadnssuuasqanaiuarasedunsiaiusiu

winaglaidaufisinaanwuariinanisarduladaannsvinauai lafiugusas SEO wiu ns

¥ud1vdn danassuuadiaiasiadum uarnsasEeA wnndearldidausiAmdunsaumidaalaxne
uarmslanan waznagnsiialiuassiulsuuminadnsuadiniasiiadum (SERPs)

laaundngasi widauaz:

o suazdanisnsasrvanuaulaluniyiitlaniaiugndl

o ldnagmsiiagsrvanudnfisauusus

e syyyamatihvuNnauasavErutihvug

e afuNaAaINIINIIARIALALIAFNNFGA9 AlATuASENagARIFHIULEINN

o Vianuinladuedasiiadun NuuardeituindaunadwsnisAaum

e  WRIUNNRLNTAUAN

o vhAanunlaiagUstasAuasmMsinlszdnanwnalnduml (SEO) uazladuwmmelfididvas
g3y SEO

o dmaAamiwadnsuadaTaviiadum (SERP) danasiin uarllsunsunusnutaya

e suflun1sasiazau SEO Taaldin3aviiasiase

o MuuANITAAIAUAIAIRSaA UM (SEM) uaziiinlagailszaad

e &1573 Google Ads uaglduuinvilfiansigauas Google Ads

o VinAuiznlatusuzaduFuTAR AN ATLUUAMAIN uazTIATsaulondn (CPC) - 1l ladfu
Asadfiadumengg

e giUawiszLANEN9
UULAINTIU:

o &NvymdnuadanA (Hootsuite)

o  avAlfulselaranuuudawad (ndasfialidadasnsnan)
Wnreaauuu: Anusiula iwduanund? nsazuznguainsaanlaau
irdaviiaiAndvaau: Google Search Console,
ir3aviia Google Ads 1ina1aéiv: Baidu (1&5uduiun1sniu), Bing, Google Maps

3. nMaaatanaraisladauuididaaicia
Tundngesil izouaglaarnaunanwasuizdaadifia uazssyunaawasuniinstungaa1nsuaINGaIns
n9asAa Wwianaglaidausisssiliamaniuladaaiidalinalduannisaanuuunnfndmiulinaseaia

wavisausiziansaanusladeafivie uanannd gisauazdivuaihnnauasddiaanuadsadmiuiasan
uulendaadidia

laaundngasi sizauay:

o unlafivisylamivavuaznaanssiniunisaalialadaaiidia

o Fmanauihnuadnsunstaranuuladaaiidia

e VA lamuuanadszrInTaaIaM U daafidauuudadu fluidruasias 1650 uazaa
sundin
dinanisldnuunazsduuularand niuladaacnieg uwaawasuy
Fnnssausiadaafiie
Auguaadnagnsnsaalatiam
ghoflamiifidszanganiaaldnmsaanuuunsfinidsndudmsuinasearauasunl s idadae
lumsia3ad dn



nagnsaIseana e daafiviawuuiseduiazenataninu

12dia3asiiaalal (1afu Adobe Creative Cloud/Photoshop) uaznisdnnisiiian wadasiia (1au

WordPress, HootSuite)

Tanansznuuasuanil e daaidia

AnuateTadaauazldummolfiaiddgalunisolads
&

gFvananusuaLaswauIANUFNNUsSAugnAT
AanssuAnlfiia:

o syuIMAnuaINTRRIA L daRTiLGe

o euaaumsalfifiinua Msianuand19fy nanamiadvuaiihvwinauasnaagile &
rufnasiuInasinnian
sTUTWEGTIaE TULATUANWLTUS
slfAuiandaadideadlunaviodau
nudieaudmsuinssiaunddunasqgnaivindssan
gswuuudawa/wuudtaasinasizidaafitia 2 dssiand iy useEn
Sianevidsrdnanwaastnasvilafauuazuusinnagnsamiunnsandlldeviin
o Winuiiaauu: A5 uatlyrAmudaudy, pauguadsadiansal
e a3aviiafiaau: Twitter, Hootsuite, Canva
e Tools ﬁqnna"ns‘m: Wordpress, Facebook, LinkedIn, Instagram, YouTube
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4. 3a ANRAA
Tundngastl {izauazlaainanisaalanivala Nudvnsasvnagns Aseitiunsdunauidyas wagns

Fanadnsuasuaulguaiiiu winndagldizauiizlanedadomanar sy lamiannszuudalusiduay
35 TWRT

dlaaundngast wizauay:

szyszianiinlduasmsaaiamediua

FNRANENTORIAFH U LUK TINAINTIANTH ARG ALRTAITULIRIU

Avuatihvung SMART &1 1Fun1snal1ax1uaIua
LdunmelfiiaAdiaadmsunsdausiua

nagay ffiuns wasiiindssdnianuanlaydua

Jauasimned nadansuautladua

srvnadadwanazavnadadua

10017 Pll uazdayanldatitvilaandt
fuaszuudaluwifuasnisaarnneduauazisninad (1iu MailChimp, HubSpot)
Bauswnaliaiavdaasinsunisedwaniilstdngain (insensdasnsiiaauiy)
AviiaAanssu:

Avuatihuung SMART enuaaiunisalguudd i nsunagninisaainaiuauadnal
auamnudwanaviifasidlssdniawaiuaaiunnsal
Fud/anuarnvlseanuasdmanivaansiaed
wrvnguadagowailunguivang

uAlansReridavnavtadesis dafianaialutiy
Tanadnsuasuautlydanaziauasanidiulagiude
uTugadgavinawtiuay fisaudivwauladmad vy vsinlaauaudgaiunsaiifiivus
Wnueiaauy: dassifidssdnsaw

#165un1saau: MailChimp

din1snandua3aviiadacanvil: Google Ads, Google Trends, HubSpot
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5. nsmsniinarnnsianisaana

lundngasil i3auazlaflinia ¥an15 uaz Sianzvidsedndawuaniilasitu Google Analytics Hidauazla
wiasfianvunuiaiadvuaiihvinasulssdansnwuardlfusulssananisaaiaautayaidedniifonnain
wasnuadLANLiley

laaundngasi widauas:

vinanuzihlainnsnsunudavasiihvinasulssdnanmiunuvadgylusaulaynisaainadie'ls
Taarhalussatihvunanmensaaialaanuuasinalssgedniegsaa
19 Google Ads uag Google Analytics iaguuasnuazliuuanilyaumuainilszdnsan
wfantaefeudt Google Ads Aunsawiwasé Google Analytics uazaginailsyTaminasnsidanTa
uwannasudus
feaanwainuariayaann Google Analytics tilugtuuudu w2iu CSV, PDF uag XLSX
Usziiuanuaisazasuautleyn1saa1amULNUKNAAAULNUAINAITAINY (ROI) LAZHARAULNUIIA
AT (ROAS)
warvinnInagau A/B awindssdnanwuanlanionisaaia
sryuarafinanadwslstauamudFadmsuwalynisaain
FumMsuanvtaya aavmifauariayaifednluailsadn
fvnuinauadviugiidiuladiudaiiazaiunsiiuuanlaviautsnanissasod
Aanssunnlfiia:
o & oununsTaranmusaIunsaiiniinue
o ldimuwmasiaszyuasiurinihninadss@ndaiwd msunauilgmenisaaiainiviua
Aatng
gvaantdayalanntuadn Google Analytics
Auarasvsaiulu Google Ads
ﬂsumummsnuﬂmﬂmmuLLwaQWasuiﬂﬂhj Goo gle Analytics uagtdaniginassouuszuna
RTIER TR PILiCN
o fmvvirarayaain Google Analytics TaaldalsadaiiasutayaidodniAaddu
Use&néaw
adeinHensian1smsldsunilas
aaclauIulsTInaingn 50,000 aaaais Aatwuzinvinuasaaldinaantaya
Use&nénawaeols
o vinmmagau A/B Taalad Optimize
o Link 1eyfl Google Ads Auwsawiwasa Analytics iuazfinauayalurvasanai
o @enuinauaiiainauatayaiiednuasiigiulasiuds
indzauaanv: Msaud N iINaNIENY NMsAALTYILATILY nEANTUILEUA
indaviianiftdvaau: Google Analytics, Google Search Console, Google Ads, Google Sheets
Tools AAfindvnadfe: Optimizely, Intellimize, HubSpot, Microsoft Excel, Google Tag Manager,
Google Optimize
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‘lu‘mnamu NLsuua"miﬂaﬁmsmu‘luﬁinwmwamﬂmmmoaau"l,au sudvn15led Shopify wintunagulu
AsTINUASAOLAEUAUAL: N1sEsaLiulai Shopify, indayadinsa, #519518A158UA Lazfugalsunanisian
AUl a6 5IAR

laaundngesi sizauay:
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aszuindodndnil wadasiia wazununildludaaudisa
vinanudhladunagnidaaudisaianiu
Bulasensanandisal

adunaNnuAIdnauiisanay I8n1svineuaaswiInln

19f Shopify iamnaaaulai
vinanuilanaauifuayWerdduiugiuuas Shopify
g9 umdnautiisadiiaadinalad Shopify

g nminfacag nsusiuadnanclds
g9ansRUAUIaLTATE NS US URN SR NS

' '
ava oaad

aanuuuudaauladlaa w1l fiaiarde tiafegagnen
aﬁmmfumaumsshLﬁumsmuméi'”oeffashuamﬁ'\imu aaue (POS) NMsinay LagnIsinay
vinanunaianisvineuua
Wulimungaudniugnmiaafansananniayalaziatduanuy
wanuerdonadalumsanagaudevaivieuduslvel 55Adnauisa
FawamsFaudauwunilsatl (Y/Y) viauuulasnnasalasing (Q/Q) taalufmdiadmunsan
Uszifiutdayanazdndulanunanisive
wuzinasnadud Il Taadeanntaya
Aanssun1nl{iia:

o BUAMALAL/AVUALLTURLALATANNUNLNAR
UszifiusuaAdaantiiseisineg
fuaurdnauifisatiaaly Shopify (WivaanilunaliaAanssunsnUNIUALLAY)
quasuladgfnd drnsusgarunisaldinaadn1singy
12 SEO wilaufinnsiznausuat Shopify uasae
Windse@ndaiwmiin Landing Page wialsuilsednsinisuilas
sryMIanangIniusuA Shopify
o wugih SKU uag SKU mifiaziénladanunisauvinuazdayalsednanin

| ' o

aauyu: Ny N13Ras1T adAnT anAT UsN1s
o A d o o .
tasaviiannnavsau: Shopify

!
a o o =

nAavnmag: Woocommerce, BigCommerce, Optimizely

o O O O O O

7. dmaudsy - 1iNdvanan

lundngasi aaazAimuaiindgndaaulairiuisnisindsgnaidnanidsa iy Tasauay
wanley Aafeaglddinataiasfiamnsiiaimuiuazinmanuduiusiuqna sa'll Aaagsasasne
Tasonsinaaalitiudemnuaansazasnalunisdonaundnsuridaaudsailssauanudsa gaving Ao
aztlavinaudngassianisasavinreasian It dwnasnuflssfrguvatiiaseiulundngasility
wAuREAUNRIY

laauvdngesi sizauay:

Baugnstd Google Ads & usudnauilsa

afunafugusasuauiiley Google Shopping

vHausia'lais Shopify fu Google Merchant Center iiagsaniswdnsiaviniuuwsiu Google
Shopping

vinanuunlauum Mindaauidfisaiiazagaa

Warugnal Wnrren1sian1saNuFuRus
Bausnaiialuaswaunanuduiusfugnen
Buusnagnsdmsudianuifidsednaaw

12 SEO wilandndunsinuuifinanwlldonuddnausisal
vindaunisalitaaswainlWaTaaniaunsand miunisdunnmaiou



AU aAsLARYeTEUNTaNE IR UAITRUA T HAlLRZIY
fonasatWdTlaiia dduasauasg
AanssuAnlfiia:
o MILKNURNUTUAINTIUAUAANIR
o Meuaudgdaasasdaiile
o Mvlaranitaasiaalyd Google Ads
o TasdnsarandInSLanaufisa/lasonsaugananans
B AUFAIUNNTAL
uiflavaznisauianusin
m  AagnsuazAanssudraufisauasunumusaunsaiiidiiue sudesuilseuno
vlhvne asauan “a4 (Runiuasiugadgaving)
[ugagaving] Aunt &lasuastasaunsaus niunsduAallazal - IUAIEIUIUAITINARIUGR
Useidieia anvanadenin Linkedin asfladunanwal nsisuoulva ansdlusiaadw 1a
o  FUNUKANURFITunrasudngasiiatitauasauase
Warsaauul: MFUEUANULALLUIAR N15IANT MU LaS
insaviianiAdvaau: Google Ads, Shopify,
w3aviia HubSpot fignnaTde: Woocommerce, BigCommerce, AN



